CORPORATE MAKEOVER PROGRAM

Mark's television popularity draws interest from the corporate sector as well where he conducts winning makeovers
as part of an employee incentive program or consumer sweepstakes and contests.

In 2005, Allied Domecq Spirits of Canada, Kahlua’s parent company, recruited Mark for their $50,000 Exotic Home
& Garden Makeover Sweepstakes.

In the same year, Mark completed a series of $5,000 Dream Room Makeovers throughout the U.S. as part of an
employee incentive program at Comcast Cable, the nation’s largest digital cable provider. The in-house program
aimed to win back 22,000 cable customers. Instead, the $5000 Dream Room Makeover Grand Prize motivated
employees to win back 235,000 customers — nearly 10 times the intended outcome.

Next up, Mark is slated to design rooms for all of the winners in Style Network’s Messiest Home in America
Contest which will air Independence Day ‘07 on the Style Network.

If you or your company is interested in a conducting a sweepstakes or offering an in-house incentive program with
celebrity designer Mark Brunetz, please email us at info@MarkBrunetz.com or call John Stellar in Public Relations
at (818) 973-7142.

Thank you.



